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In 2015, Government will have fully recognised the value and
benefits of geospatialinformation to the economy.

1.5%_2.9%

@1) Strongly agree
B2) Agree

03) Agnostic

04) Disagree

W 5) Strongly disagree
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UK SDI will be realised by eveolution rather than designed through
the UK Location Strategy and the INSPIRE Directive.

2.9%

@1) Strongly agree
B2) Agree

03) Agnostic

0O4) Disagree

W 5) Strongly disagree
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Advertising revenue attributable to geospatial information and
applications in the UK will have increased from circa £100k today,
to reach £1bn by 2015.

4.5%

o1) Strongly agree
B2) Agree

03) Agnostic

0O4) Disagree

32.8% m5) Strongly disagree
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As a result of more intense competition in the market for geospatial
applications, data and software:
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By 2015 the UK marketvalue (per annum) for consumer focused
location-based services wiil have grown from circa £50m now to:
4.5%
O<£100m
W £250m
O0£500m
O£750m
W >L1bn
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